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[IpuHumas Bo BHUMaHME BCE BBIIICTICPEUHCICHHOE, aBTOP HAYYHOM CTAThU 3aKIIOYMII, YTO
JUTSL OTIMCaHUsI BEYHOTO oOpa3a Jto0BH, BotuIoieHHOTO B JIaype B ciydae [leTpapkoii, MokeT ObITh
IIPUMEHEHa HE TOJIbKO JICKCHKA, OKpAallleHHAass 4yBCTBOM OJarocjIOBEHHUS M CIENOW J00BH, HO U
pedeBbie QUTypbl, BEIpaXKaroue 00Jb, TOCKY, OT4asHUE, HEOOBICHUMOCTh BUXPS IMOLUMN aBTOpa.
[TomuMo omucaHus BHEIIHETO OOJMKAa OOBEKTa BOCXMIICHHUS, aBTOP PYKOBOJCTBYETCS MPHUPOJ-
HBIMH MOTHBaMH, U, KaK CJIEJICTBHE, MOXHO CJeJaTh BBIBOJ, UYTO B 3MOXY Bo3poxaeHus Havyanoch
OCMBICTICHHE CBSI3M YellOBeKa KaK 3€MHOI0 CYIIECTBAa M NPHUPOJIBI, CIIOCOOHON B TOJHON Mepe
PacKpbITh OCOOEHHOCTH AYLIEBHBIX NMEpEKUBaHUI aBTOpa. B pe3ynbraTe mpoBeIeHHOIO HCCIeno0-
BaHUs, aBTOP HAYYHOH CTaThu 0OpaTMIJI CBOM B3TJISI HA IPYTYIO CTOPOHY JIFOOBU — OE€30TBETHYIO U
00JIe3HEHHYIO JI000Bb, CIIOCOOHYIO JepKaTh YeNOBEKa B HAIPSHKEHUH BIUIOTH /10 KOHLA KHU3HH.
@panuecko Ilerpapka cran u3BecTHbIM Onarogapsi CBoei 0€CKOPBICTHON JTIOOBH, MyUUTEIbHON, HO
HE MPOCAIIEH HUYErO B3aMEH.

[TpoananusupoBas Tpyasl Opanvecko [leTpapku MOKHO 3aKIIOYUTh, YTO MHOTOJIETHHE CKH-
TaHWS W TOTBITKH Pa3rajaTh TailHy CYACTIIMBOW JIIOOBH CTaM CIIOCOOOM CaMOIIO3HAHHUS MO3TA, U
COBCEM HE MMeeT 3HaueHusl, xuBa Jlaypa mim MepTBa, MOCKOIBKY Jaxe mocie cmeptu Jlaypa mpo-
JIOJDKAET SBIISITHCSI €My B BOOOPaKEHHUH, YKe TI0 BOJIE TT03Ta IPU3HABAsCh eMy B uyBcTBax. [lomuep-
KHMBas HOBBIW B3TJIsi Ha JIFOOOBHOE YUyBCTBO Ha MOMEHT HamucaHus IleTpapkoil coHeToB, naHHOE
TOJIKOBAHWE MOJKET CIIY>)KUTh MOYBOW JIJIsl AATBHEWUIINX WCCIICAOBAaHUN B paMKaxX WHTEPIpPETAIHU
MUCaTeNIMUA YyBCTBA JIIOOBU.
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This article is devoted to the study of intonation patterns in motivational video series of
Prince Ea as means of persuasion. The authors consider the role of intonation in his motivational
speeches and the existence of patterns in them, with the use of which Prince Ea has give the
opportunity to influence people.

The art of influencing people has been an important subject of study for many centuries. Great
importance was attached to it in Ancient Greece. As for the modern world, this issue is more
essential than ever in the framework of leadership popularization.

«By convincing or persuading others, a leader can create direction, alignment, and commit-
ment and make his or her vision or ideas happen»[1, p.3]. People who develop leadership and are
able to use persuasion skills achieve their goals more effectively. Moreover, this issue is also
considered in the framework of teacher leadership development, which is one of the components of
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the implementation of the updated education system in Kazakhstan, [2-3] the goal of which is to
build national identity and increase its global competitiveness.

Having studied a number of experiments [4-6] referred to the relationship between voice
intonation and persuasion, it is clear that this problem has not been studied thoroughly from the
point of phonetics, that is why the research is dedicated to the investigation of intonation patterns
used as a tool of persuasion on the example of videos of a famous American word spoken artist
Prince Ea [7, p.3], whose motivational videos on YouTube channel have attracted more than five
million subscribers and received millions of views.

The name «Prince Ea» means «The Prince of the Earth» This spoken word artist and activist
delivers thought-provoking pieces with important social messages full of wit and passion inspiring
positive change [8]. His motivational videos and speeches inspire to dream and make a difference in
the world. By being a speaker at conferences and giving lectures to students about self-development
passion, he reaches a great number of people all over the world with a simple message of love.

This research is dedicated to the way of his speaking, namely to the intonation patterns used
by Prince Ea in his videos as tools of persuasion. The problem is that intonation has rarely been
considered an essential tool of influence. However, Prince Ea’s videos are a proof of the importance
of studying intonation patterns in order to become a good persuader.

To investigate this issue the following research methods have been used:acoustic analysis,
namely recognition of the intonation patterns in videos of Prince Ea;interpretation of meaning of the
intonation patterns in accordance to the art of persuasion; systematizing the intonation patterns used
by Prince Ea; applying statistics to summarizing the research results.

In Discourse Intonation theory [9, p.34] Brazil considers intonation to be the means to help
people to grasp the difference in meaning of perceived speech. Traditionally it is regarded as
variations in the pitch of the speaking voice. The importance of intonation lies in organizing a sen-
tence, determining communicative types of sentences and clauses, dividing sentences into intona-
tion groups, giving prominence to words and phrases and expressing contrasts and attitudes. Con-
stituting 38% of the content of spoken language [10, p.10], intonation plays a major role in the con-
struction of meaning of the English language, including attitude, feelings and relations of the
speaker which show whether a person is certain or not, has doubts or reservations, whether he or
she is confident and enthusiastic, how friendly or closed the speaker can be towards a listener.
Intonation can reflect the information structure of an utterance, highlighting constituents of
importance.

Being a complex unity of prosodic features of speech, intonation includes melody or pitch of
the voice, sentence stress, tempo and pausation, rhythm, tamber [11, p.153]. Intonation guides the
audience to a particular interpretation highlighting key information in order to make it memorable.
Rhythm regulates and rearranges it to facilitate comprehension. The tempo of speech should always
be slow enough to attract the attention of the listeners and at the same time be rapid enough to
sustain interest. Fast rate may be associated with anger, scolding, etc. Slower than normal rate may
be associated with anger, doubt, blame, accusation, etc. Tamber serves to express various moods
such as joy, sadness, anger, indignation, etc. A speaker’s voice may be characterized as flat, reso-
nant, creaky, husky, bright, dark, soft, flurry, etc. Logical stress is believed to be one of the most
expressive means of oral speech. Any word in the sentence including form-words, personal and
possessive pronouns, auxiliary and modal verbs may become the nucleus of the communicative
centre of the sentence and may be logically stressed as carrying new information. Singling out the
link-verb, auxiliary or modal verb conveys the idea of confirmation in statements. In questions it
gives a note of curiosity or puzzled wonder.
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In this research on the basis of 5 different videos from absolute different categories intonation
patterns have been studied in order to find special features, which can be considered as persuasive
tools, that attract so many people. The intonation patterns constitute the whole system of intonation,
that is why they have been studied in Prince Ea’s motivational videos in complex. The average
duration of the videos is 5-7 minutes. Each video has been analysed from the point of all the
intonation patterns to find out if there are some tendencies in their usage.

Watching and listening to the motivational videos of Prince Ea from different categories one
may become so engaged in the topics described in them, that sometimes it is not so easy to tear
oneself away from Prince Ea’s channel.

The first intonation pattern studied is pausation. The way of making pauses in Prince Ea’s
speech may draw attention of the viewer because of its unusualness. Due to the change of tempo
Prince Ea’s speech the number of pauses varies in different parts of the video [Table 1.1 Average
use of pauses]. Starting and ending his monologue the speaker uses slow tempo because all the
sentences are divided with double pauses between them and there are enough unit pauses, which
divide intonation groups within the sentences. However, when Prince Ea comes to the middle of his
video the number of double pauses between sentences decreases, and sometimes does not even exist
or their duration becomes equal to the duration of unit pauses. It means that when Prince Ea recites
the most important information in the context and does not want to interrupt his and his audience’s
train of thought, he speaks with minimum number of pauses to keep people’s attention stuck to the
topic.

B Unit pauses ® Double pauses B No stop of phonation (potential or psychological pauses)

50 47

45
40
35
30
25
20
15
10

44
39

[Table 1.1 Average use of pauses]

It should also be mentioned that potential or psychological pauses play a significant role in
Prince Ea’s speaking. In the sentences, which do not contain any double pauses between them and
the amount of unit pauses is very little, a lot of psychological pauses exist within the intonation
groups. What is more unusual is that Prince Ea makes such pauses after relative pronounces,
particles and prepositions, that show non-finality of a thought and catches people’s attention. When
a person is really engaged in the video, such pauses can make him or her even lose breath and wait
for the speaker to continue his thought. Psychological pauses give a special colouring to the
sentence and meaning of importance of the words, which follow this pause.

Sometimes instead of using potential pauses Prince Ea starts a new sentence with a temporizer
(hesitation filler). Such words as look, so, well show the viewer that something very important is
going to be said:
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«See teachers are heroes that often get blamed, | but they're not the problem» | | [12]

Another way of Prince Ea’s using temporizers is to clarify the meaning of the statement said
by him before. He uses such words as «You know», «I mean». Under the influence of pauses the
rate of speech delivery varies throughout the video.
Prince Ea does not maintain the same tempo of speech in order not to make his audience bored.
Introducing his topic, he speaks slowly enough to make the problem, which he describes, clear to
everyone. When he describes possible consequences of not solving the problem and suggests his
solution, he uses normal tempo of speech, and in some videos the tempo might become even fast,
but not too rapid, so that the viewers are still interested in this or that topic and are not bored of
slow recitation. However, when the video comes to an end, it is important to revise everything
mentioned before and give the audience food for thought. That is why the tempo of Prince Ea’s
speech becomes slow again. Such variation of tempo in speech during the video show that all the
information is important, but some words or phrases should be pronounced slow enough to make it
even more important for the viewer.

4,5
4
3,5
3
2,5
2 )
1,5
1
0,5

0
Beginning Middle Ending

[Table 3.1 Average amount of rhythmic groups per intonation group during the speech]

That is why tempo is another important intonation pattern in Prince Ea’s speech and can be
used as a tool of persuasion. Due to the change of the rate of delivery and shortening of pauses the
number of rhythmic groups varies during Prince Ea’s monologue as well. Introducing and
concluding the video, when the tempo of speech is slow and all the sentences are divided by unit
and double pauses, there are few rhythmic groups pronounced per intonation group. On the other
hand, in the main part of the speech, when the tempo is normal and the unit and double pauses are
shortened or non-existent, the number of rhythmic groups increases.

All the intonation patterns analysed above has led the research to another one, which is called
sentence stress. This category of intonation system is also significant in highlighting important
information within the video. Although, it is known that all the content words are usually stressed,
yet some words are pronounced with greater prominence than the other ones. It is determined by the
logical stress in the sentence which highlights the words that are of a great importance to the
listener. By accenting certain words, the speaker wants to deliver new information to the audience
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and show their significance. In some sentences Prince Ea may highlight only one words, whereas in
the other ones two or even more words are accented.

It has been mentioned that all the patterns cannot be studied in isolation, they constitute a
complex. That is why sentence stress in motivational videos of Prince Ea has been investigated in
complex with the rhythm as well as with the pitch or melody of the voice. The logical stress
highlights the most important information in the utterance. The most accented words in the sentence
represent the nucleus of tone used by the speaker. Stressing the words in the sentence depends on
what nuclear tone is used by the speaker. Prince Ea tends to accent the words, which represent a
communicative centre of the phrase, as much as possible.

As the nucleus of the tone has been identified with the help of sentence stress, one need to
confirm that melody of Prince Ea’s voice makes his speech expressive. Having watched his videos,
two tendencies of its usage have been defined. Rising and falling contours of speech existing,
Prince Ea tends to use nuclear tone with the falling contour more frequently than those with the
rising contour, which means that by the falling contour of speech the speaker usually indicates
completeness, certainty, strong belief or obligation. Besides that, Prince Ea uses such nuclear tones
which express sincerity, enthusiasm, confidence and sympathy. To speak by and large, by choosing
a certain nuclear tone Prince Ea can show his attitude, various emotions. Moreover, it can be seen a
tendency of his using mostly emphatic nuclear tones. It means that his speech is emotional enough
to attract people and make them being touched by his words in order to start a change. Prince Ea’s
speech sounds like a melody, which makes people start thinking about serious issues that need
changing. That is why there is no doubt that Prince Ea’s using certain nuclear tones more often than
the other ones should be considered as a persuasive tool.

Another thing that should be mentioned is tamber of Prince Ea’s speech. Notwithstanding the
use of emphatic nuclear tones, which are highly emotional, Prince Ea does not speak in high or low
emotional registers, which express either joy and hysteria or sorrow and threat. Instead of that, he
uses neutral registers that show confidence in his speech.

Thus, the following means of persuasion using intonation patterns have been identified:
Shortening of double pauses between the sentences to maintain the rhythm;Use of slow (lento) and
normal tempos of speech in order to be slow enough to attract the attention of the listeners and at
the same time be rapid enough to sustain interest;Use of emphatic tones expressing emotions and
positive meaning;Use of neutral voice registers to show sincerity, confidence and finality in speech.
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DOK81.42(075.8)
®PA3EOJOTU3M/IEPJETT «BAJIA» KOHIENITICIHIH KOPIHICI

Cynetiven O., 3 kypc, 5B020500 — ¢unonocus, A.Baiimypceinoe amwinoaewi Kocmanail
OHIDIK YHUBEepcumemi

Hocosa A.T., gpunonocus evliblMOApbIHbIY KAHOUOAMbI, MIL HCoHE 20eduem meopuscyl
KageopacviHbly  Kaybimoacmulpuliean npogheccopsl, A.batimypcwvinoe ameinoagvl Kocmanatl
OHIPIIK YHUBEpCcUmemi

Kazax mininoezi «bana» xonyenminepi — maxKblpblNmulK ascbl Key, MA3MYHbl mepey, Kammu-
MblH Macenenepi eme Manbi30bl, KOHYeNmMyaiosl epici eme Kypoeni.bizdiy emipimizee epexuie nen
aKeneeH «6ana» KOHYenmici, OHblH iwiHoe a0am eMIPIHIK Hcan2acbl 601aH «OANAY HCALbIH MAHBIN
Oiny — 3epmmey HCYMbICHINBIY Oacmvl 03ekminici Oonvin maobwiiadwvl. 3epmmeyoe hpaseonocuszim-
0epoiy min OLNiMiHOe 3epmmenyi, Ka3ax OOIMbICbIH MAHbIMYOAebl KOPIHICI, Ka3aK OYHUeMAHbLMbIH-
oagvl «banay Kowyenmiciniy Oetineci dicone xopuexmi cazywivl [llepxan Mypmaza wwieapmana-
Ppoig0azel «Oana» KOHYenmiciniy Oepiny Hcondapsl, adam oMIpiHOe anamvii OPHbL HCAULIHOA 60IAbL.

«®pazeonorus» ereHiMi3, OIpIHIIACH, TUIAETT OapibIK (Ppa3eosoru3MIEPAiH KUBIHTHIFHI,
asieMi, Ka3bIHACKI, €KIHII/IeH, (pa3eosoru3MIepAl 3epTTEHTIH FhUIBIM canacs» [1, 57]. Aun, ¢pa-
3€0JIOTU3M JIETeHIMI3 — KYPaMbIHJIaFbl CBhIHApJApbl ©TE TYPAKTHI OOJBIN KEJIETiH, KOJAaHBICKA
opIaibIM JTaliblH TYPATBIH TYPaKTHI ce3 Tipkeci. JKanmsl ¢paseonorus Tin OUTIMIHIH JKEKe calachl
peringe XX raceipabiH 40-xbpuimapsl KeHec Tinm OumiMinge kaieimraca OacraraH.Kazak Tin
Oimiminae ¢paseonorusMaepaid apHaiibl 3epTrenyi XX raceipasiH 40-xbuinapeinaa [.Kenecbae
eHOekTepiHeH Oactay anasnsl. [.KeHecOaeB ka3ak Tij OLmiMiHACT] (pa3eoIOTUSHBIH HET131H CaTyIIIbI,
KaOBbIpFachlH KaJlaylibl OOJbIN ecenrteneni. 1977 k. OHBIH KOIDKBUIABIK 3€pPTTEYyJIePiHIH HOTHXKECI
perinne «Kazak TiniHIH (Hpa3eoyoTHsIbIK CO3IIT» aTThl KeJeMal eHOeri >kapblk kepii, oHga 10
MBIHHAH aca (pa3eooru3M KaMThUIFaH.

Kenreren ¢paseonorusmaep/iiH IIBIKKAH TETIHIAE Typa MarFblHAChl Oap €pKiH TipKecTep
xatelp. MyHzail ¢pazeonoru3Maep epkid TipKeCTepAiH MaFrbIHA JKaFbIHAH KaHFBIPHII-KaHAPYbIHAH
TyFaH €KIHII KaTapJarbl TYBIHABLUIAP JEM aTayjajabl. MbIcaibl, ep JKEeTTi, a3amaT OOJIIbI MaFbIHa-
CBIHJAFHI (am >KaJlbIH TapTHIN MiHAL) (pa3eosqoru3Mi xac agam o3 OeTiMeH aTKa MiHe ajajbl JereH
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